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	Department(s): Master of Business Administration
	

	Semester:   04
	Section(s): A & B
	

	Brand Management (BA 5001) (Batch: 2020 – 22)
	
	

	Course Instructor(s): K Sampath Kumar

	Activity: Brand Display – Classroom



	Activity Objectives

	· To ensure students get to know the concepts through visual appeals and demonstration
· To make them think and answer the questions and relate to examples when presenting marketing topics.

	Activity Outcomes

	· Better understanding about different types of brands 
· Categorization of Brands
· Visual Appeal 
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Duration: 50 Minutes, Classroom Demonstration
Delivery: Course Instructor and Guest Faculty (Dr.C. Kanagaraj – CEO, HVBS) 
Subject Content: Delivery on concept – Types of Brands were being briefed to students and types of brands were displayed to the students (National, International, Regional, Local Brands – Power of local brands, Instore Brands etc were demonstrated with examples).
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	Department(s): Master of Business Administration
	

	Semester:   04
	Section(s):
	

	Brand Management (BA 5001) (Batch: 2020 – 22)
	
	

	Course Instructor(s): K Sampath Kumar

	Activity: Mall Visit – Brookfield’s Mall



	Activity Objectives

	· To ensure students get to know the concepts through experiential learning 
· To make them understand the functioning of retail stores, brands, differentiations, displays, promos etc..,

	Activity Outcomes

	· Better understanding about different types of brands, mall layout, anchor shops, brand associations…. 
· Categorization of Brands, layout of mall
· Visual Appeal 
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Duration: Mall Visit – Brookfield’s Mall, Coimbatore. 
Delivery: Experiential Learning – Observation, Enquiry of facts from store personnel and entry of questionnaire. 
Subject Content: Teams are splitted based on the number of sops in the mall. Students go across various shops to obtain the data. (Sample’s of team allotment and questionnaire are given in the picture. 
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Mall Visit Group List (Semester — 3: Batch: 2020- 2022) Flipped Classroom Activity — Marketing

Semester: 3

No | Name of the Students

Group No Shops Allotted
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SREELESHM

SANJAY R

TDAY S

Al o uf «] w[ e[ =] =»

TUNO SURESH

ANVIYA

VINITHA

HAREESH

ABAYA

JASON

PRAVEEN

Al o uf & w] o] =

Group1l | Marks & Spencer’s,
Raymond

Indian Terrain, Louis
Group 2 Philippe, LP
& Levis
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Mall Visit - Questionnaire for Marketing Flipped Classroom Activity
T MBA (2020 - 2022): Semester 3: Flipped Classroom Activity  Date:

14, What s the area / square feet of the Anchar

Group Number: Store?
Group Members Names: 15. What is the area / square feet of other
1 stores?
2 16. How much space is allofted towards kiosks
3 at malls?
4 17. Layout of stores and observations?
5 18. Approximate  rentals  fom  stores?
s
7 Kiosk Rentals:
19. Number of stores occupied / Unoceupied?
1 Do the mall have followed adequate Unoccupied
Security and Safety Measures Occupied
2. Are there any welcoming feedbacks? (Category wise Break-up)
Is there a Separate Play zones for kids? Bap & | Comeics | Demims&
4. Is there 2 Common Memberships for all Accessories Casuals
facilities and stores?
5. Is there Multiple Payment opfions in all Dine Flectronic: | Entertainment
stores?
6. What s the most common payment option Erewear T Ford
across  different  stores u  visited?
—_— Fome® | Jewellay | Mens Fashion
7. Do all stores have hassle fiee billing Lifestyle
options? -
8 Do the mall have overall afractive T T A
impression.
9. Which store in cach floor has more space Mobile
awmd  why?  (Anchor  shop)
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